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NGOAI NGU VOI BAN NGU|

NGHIEN CUU POI CHIEU DIEN NGON

BAO CAO THUONG NIEN CUA VIETCOMBANK VA ANZ
LE THI PHUONG MAI

TOM TAT: Bdo cdo thuong nién ngay nay khong chi cong b6 s6 liéu tai chinh ‘ma con 1a cong cu
truyén thong da phuong thic gitip doanh nghiép quan tri 4n twong va cung cd tinh chinh danh.
Nghién ctru ndy ap dung phan tich dién ngdén da phwong thirc dbi voi Bdo cdo thuong nién tiéng Anh
nam 2020 cua Vietcombank va ANZ, tép trung vao thong di¢p lanh dao, hoat dong kinh doanh, trach
nhiém xa hoi doanh nghiép va phan tai chinh. Két qua cho thdy VCB sir dung nhiéu tir khoa Vé tang
truéng va vi thé, ngon tir khing dinh véi cac tir ting cudng, hinh anh trang trong va biéu d6 tai chinh
mau xanh dam, trong khi ANZ nhan manh phat trién bén viing va cong dong vai tir giam nhe, giong
diéu than trong, nhiéu hinh anh nhan sy - khach hang, biéu tugng phat trién bén viing (ESG) va bang
mau xanh nhat - tring. Nghién ctru gop phan lam rd sy khac biét trong chién lugc dién ngén doanh
nghiép va goi y ing dung trong dao tao dich thuat tai chinh - ngan hang.

TU KHOA: bao céo thuong nién; dién ngon da phuong thirc; quan tri an tuong; Vietcombank;
ANZ.
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1. Mé diu

1.1. Gidi thiéu

Béo céo thuong nién (BCTN; Annual Report, AR) tur 1au da tré thanh mdt hién twong vira mang
tinh kinh té vira ngon ngit, khéng chi don thuan 1a tai liéu cong bd s6 liéu tai chinh ma con 1a mot san
pham truyén théng da phuong thic (multimodal communication). Bén canh cac bang sb liéu duoc
kiém toan, BCTN hién dai chta dung nhiéu phﬁn tur sy nhu thu cta Chu tich Hoi d(‘Sng quan tri, thong
diép ctia Tong giam ddc, chién lugc phat trién hay chuyén dé vé trach nhiém xa hoi doanh nghiép
(CSR; Corporate Social Responsibility). Nhimg phan tu sy tuong thudt nay thuong it chiu sy giam
sat chit ché cua kiém toan, tao didu kién dé doanh nghiép trién khai cac chién lwoc quan tri 4n trong
(impression management) nham dinh hinh nhan thirc ciia nha dau tu va cong ching (Brennan &
Merkl-Davies, 2013).

Trong bdi canh hoi nhép, nhidu ngan hang Viét Nam di cong bd BCTN biang tiéng Anh dé tiép
can nha dau tu qudc té. Vietcombank (VCB), ngan hang thuong mai hang dau Viét Nam, coi day la
cach thé hién nang lyc tai chinh va chuyén nghiép hoa hinh anh. Trong khi d6, ANZ - tp doan ngan
hang 16n cia Uc va New Zealand - hoat dong trong m6i truong phap li phat trién, xem BCTN 14 cong
cu khing dinh chién luoc phat trién bén vitng- ESG (Environment-Social-Governance).

Céu hoi nghién ctru: Trong ciing mot thé loai dién ngdn 1a BCTN, cac chién lugce ngdn tir va hinh
anh ctia VCB va ANZ khac nhau nhu thé ndo, va sy khac biét nay phan anh diéu gi vé bdi canh thé
ché - van hoa ciia mdi ngan hang?

Nghién ctu nay ddi chiéu BCTN nam 2020 ciia VCB va ANZ, nham nhan dién cac chién luoc
dién ngdn da phuong thic (multimodal discourse strategies) dac thu, tir @6 gop phan bd sung cho
nghién ciru dién ngdn doanh nghiép (corporate discourse) va goi ¥ ing dung trong ddo tao dich thuat
tai chinh - ngan hang (financial and banking translation).

1.2. Phwong phdp nghién ciru

Nghién ctru ap dung phuong phap phan tich dién ngdén da phuong thirc phé phan (Multimodal
Critical Discourse Analysis, MCDA) dya trén khung 1i thuyét ciia Kress & van Leeuwen (2000), két
hop véi li thuyét quan tri n tuong (impression management theory, Goffman, 1959) va 1i thuyét tinh

*Truong Dai hoc Thuong mai; Email: mai.ltp@tmu.edu.vn



S6 12(376)-2025 NGON NGU & POI SONG 91

chinh danh (legitimacy theory, Suchman, 1995).

Dit lidéu gdm hai BCTN tiéng Anh cong khai nim 2020: ciia Vietcombank (132 trang) va ciia ANZ
(192 trang). Toan bd vin ban va hinh anh trong cac phan then chdt nhu théng diép lanh dao, tong
quan hoat dong kinh doanh, bao cao CSR/ESG va cic bang biéu tai chinh dwoc khao sat trong vong 6
thang.

Phén tich duoc tién hanh theo hudng két hop dinh lwong va dinh tinh: (i) xay dung hai kho ngi
lidu (corpus) riéng biét dé théng ké tir khoa (keywords), chi sb tinh thai (modality markers) va dai tir
nhan xung (personal pronouns); (ii) phan tich hinh anh va mau sic theo ba siéu chuc ning
(metafunctions) cia MCDA: representational (chirc nang dai dién), interactive (chirc nang tuong tac)
va compositional (chirc nang b6 cuc). Cach tiép can nay nham tra 10i cau hoi nghién ctru vé sy khac
biét chién lugce ngdn tir - hinh anh gitta VCB va ANZ, dong thoi chi ra ham ¥ v& bdi canh thé ché -
van hoa ciling nhu Uing dung trong dich thuat tai chinh - ngén hang.

Nghién ctru 4p dung phuwong phép phén tich dién ngoén da phuong thirc phé phan (Multimodal
Critical Discourse Analysis, MCDA) dya trén khung 1i thuyét ciia Kress & van Leeuwen (2000), két
hop v6i li thuyét quan trj 4n tuong (impression management theory, Goffman, 1959) va li thuyét tinh
chinh danh (legitimacy theory, Suchman, 1995). Dit liéu gdm hai BCTN tiéng Anh cong khai nim
2020: cua Vietcombank (132 trang) va cua ANZ (192 trang). Toan bd van ban va hinh anh trong cac
phén then chét nhu thong diép 1anh dao, tbng quan hoat dong kinh doanh, bao cdo CSR/ESG va céac
bang biéu tai chinh duoc khao sét trong vong 6 thang.

Phén tich duoc tién hanh theo hudng két hop dinh lwong va dinh tinh: (i) xay dung hai kho ngi
lidu (corpus) riéng biét dé théng ké tir khoa (keywords), chi sb tinh thai (modality markers) va dai tir
nhan xung (personal pronouns); (ii) phan tich hinh anh va mau sic theo ba siéu chuc ning
(metafunctions) cia MCDA: representational (chirc nang dai dién), interactive (chirc nang tuong tac)
va compositional (chirc nang bd cuc). Cach tiép can nay nham tra 16i ciu hoi nghién ctru vé sy khac
biét chién luge ngdn tir - hinh anh gitta VCB va ANZ, dong thoi chi ra ham ¥ v& bdi canh thé ché -
van hoa ciling nhu Ung dung trong dich thuat tai chinh - ngén hang.

1.3. Co s6 nghién ciru

BCTN (Annual Report; AR) di chuyén tir hinh thirc bao cdo tai chinh thuin tiy sang cong cu
truyén thong chién lugc da phuong thirc (strategic multimodal communication). Theo Brennan &
Merkl-Davies (2013), BCTN 1a “mét san pham lai ghép” két hop dit lidu tai chinh, tuong thuat, hinh
anh va do hoa nhim vira cung cap thong tin vira dinh hinh hinh anh doanh nghi¢p. Hrasky (2012)
nhin manh BCTN hién dai c6 cau trac gidng mot “san khau trinh dién” (performance stage) noi
doanh nghiép quan tri 4n tuong (impression management - IM) dé tac dong dén cach cong chung tiép
nhan thong tin. Quan tri 4n twong (IM) bét nguén tur 1i thuyét trinh dién xa hoi cia Goffman (1959).
Nhiéu nghién ctru ching minh IM dugc trién khai trong BCTN qua céc chién lwge ngén tir nhu
boosters (clearly, strongly) nhim nhin manh thanh tich, hodc hedges (may, could) dé giam d¢ chic
chin va tao sy linh hoat (Liu, Bilal & Komal, 2022). Hrasky (2012) cho thiy IM con dugc thuc hién
thong qua tuong quan verbal-visual: hinh anh lanh dao, mau sac thuong hiéu va biéu d6 tai chinh
dugc phoi hop dé tao an tugng dong bo. Tinh chinh danh (Legitimacy theory) cua Suchman (1995)
b sung chiéu giai thich dong co: doanh nghiép cong bd thong tin dé duy tri hodc phuc hdi sy chip
nhan xa hoi.

Deegan (2014) va Lé Ngoc My Hang (2014) chi ra riang, céng bd trach nhiém xi hoi (CSR)
thuong duge dung nhu mot phuong tién hop thire hoa (legitimation device), ddc biét ¢ cac thi truong
mo1 ndi, noi khung phap 1i vé minh bach chua chat ch@. Vé phan tich da phuong thirc, Kress & van
Leecuwen (2006) dé& xuit “ngit phap thi giac” (visual grammar) v4i ba si€u chirc nang:
representational - ndi dung dai dién (vi du anh hoat dong cong dong); interactive - quan h¢ gitra hinh
anh va nguoi xem (goc chup, anh nhin, khoang cach); compositional - bd cuc, mau sac do tuong
phan. Tang (2018) 4p dung khung nay dé phan tich bao cdo Tesco va ching minh ring két hop
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verbal-visual khong chi truyén thong tin ma con tai san xut y thic hé (ideology) vé phat trién bén
vimg.

O Viét Nam, cac nghién ciru vé BCTN chu yeu tap trung vao mirc do cong b trach nhiém xa hoi
(CSR; Lé Ngoc My Hang, 2014) hoic cac dic diém ngon ngit don phuong thirc (N guyén Thu Thuy,
2018). Chua c6 nhiéu nghién ctru d01 chiéu BCTN giita Viét Nam va cac qubc gia phat trién trong
cung linh vyc ngan hang. Khoang tréng nay dic biét dang chu y trong béi canh yéu cau chuan muyc
bao céo qubc té (IFRS, ESG) ngdy cang cao, dit ra thach thirc cho dich thuét tai chinh va dao tao
ngon ngir chuyén nganh.

Nhin chung, cac nghién ctru trude day vé bao cdo thuong nién da chi ra vai tro ctia ching nhu mét
cong cu truyén thong da phuong thirc, noi doanh nghiép vura cung cap thong tin vira dinh hinh hinh
anh t6 chirc thong qua quan tri 4n tuong va tim kiém tinh chinh danh xa hoi. Tuy vAy, phan 16n cong
trinh m6i tép trung vao phén tich mét chiéu (ngon tir hodc hinh anh) hodc khao sat trong pham vi mét
qudc gia, trong khi cac nghién ctru d6i chiéu - xuyén quoc gia, ddc bi¢t trong linh vuc ngan hang, con
han ché. Khoang tréng nay goi mé hudng tiép can két hop ca ngon tir va hinh anh dudi khung phan
tich din ngon da phuong thirc, ddng thoi dat chung trong bdi canh thé ché va van hoa khac biét. Day
chinh 14 co s& dé nghién ctru hién tai tién hanh ddi chiéu bao cdo thuong nién nim 2020 cta
Vietcombank va ANZ.

2. Két qua nghién ciru va thio luin

Phan tich dién ngoén da phuong thirc ctia hai bao cao thuong nién cho thiy nhitng khac biét 1o rét
vé& ngon tir, tinh thai, hinh anh va b6 cuc, phan anh chién lugc truyén thong gin véi boi canh thé ché
va vin hoa ctia mdi ngan hang.

2.1. Ngon tir va tir khoa

Két qua phan tich corpus cho thady ANZ wu tién cac khdi niém lién quan dén phat trién bén viing,
trong khi VCB tap trung vao tang trudng va vi thé dan dau.

Bing 1. Tir khéa va tan sudt xudt hién trong ANZ va VCB AR 2020

Xep hang |ANZ (tan suat) VCB (tin suat)

1 sustainability (47)| growth (53)

2 community (38) |leading (29)

3 climate (22) profit (27)

4 responsible (21) |market share (18)
5 ‘inclusion (18) | strategy (16) ‘

Béng 1 liét ké nam tir khoa xuét hién nhidu nhat trong mdi bao cdo va tan suat twong mg, cho
thdy khac biét uu tién chu dé gitra hai ngén hang: ANZ lip lai cac khai niém vé& sustainability,
community, climate, responsible, inclusion, trong khi VCB tap trung vao growth, leading, profit,
market share, strategy. Su khac biét nay khong chi 1a khac biét vé ndi dung ma con phan anh huéng
chién lugc truyén thong: ANZ thién vé hoa nhéap xa hoi va ESG, con VCB nhan manh hiéu qua kinh
doanh va vi thé thi truong. Nhimg 1ap lai c6 hé thong nhu vy thuong dugc cic nha nghién ciru xem
1a “lexical strategy” nhim cung cb chu d& trong tAm cta bao cao (xem Brennan & Merkl-Davies vé
cach tir vung hd trg impression management). C6 thé nhan thay rang, tan suét tir khoa 1a chi béo tryc
tiép cho “chu dé wu tién” ciia to chirc. Khi sustainability xuat hién nhiéu lan trong phan ESG va thong
diép didu hanh, d6 1a d4u hiéu ANZ chu dong dat ESG ¢ trung tdm ké chuyén; nguoc lai, viec VCB
lap growth/leading cho thiy muc tiéu chinh cua bdo cdo 1a khing dinh ning luc tai chinh va canh
tranh.

2.2. Cdc chi sé tinh thdi: Modal verbs, hedges va boosters

Mot khac biét quan trong ndm & cach st dung tinh thai. ANZ st dung day dic cac hedges va
modal verbs thé hién tinh du bao hodc khong chéc chin, trong khi VCB thién vé boosters va modal
verbs mang tinh khang dinh.
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Bing 2. Chi s6 tinh thdi trong ANZ va VCB AR 2020

Chi sb ANZ (sb 14n) VCB (s0 1an)
Modal verbs (may, could) 148 62

Modal verbs (will, shall) 173 201

Hedges 215 89

Boosters 92 168

Béng 2 tong hop s6 1an xuét hién ctia cic yéu t6 tinh thai chi chdt: modal verbs mang tinh khiéu
(may/could), modal verbs mang tinh khing dinh (will/shall), ciing tong s6 hedges va boosters. Sb lidu
chinh: ANZ c6 murc hedging va modal khiém t6n (vi du may/could = 148; hedges = 215) cao hon
VCB, trong khi VCB ¢6 boosters 16n hon (boosters = 168) va nhiéu will/shall hon (201). Su phan b
nay biéu thi giong diéu (stance) khac nhau: ANZ chon 16i dién dat than trong, du bao va mé kha nang
(hedging) - phu hop v6i van hoéa bao céo dit ra nhiéu bat dinh va khuyén khich d6i thoai voi
stakeholders; VCB ding boosters va modal khang dinh nhiéu hon, tao an twong tu tin, quyét doan -
phil hop muyc tiéu trinh dién thanh tich (impression management). Cac két luan nay tuong thich véi
cac nghién ctru corpus vé hedging/boosting trong thong diép ban diéu hanh (Liu, Bilal & Komal,
2022).

2.3. Hinh dnh va mau sic

Phén tich 320 hinh anh (ANZ: 185; VCB: 135) cho thiy su dbi lap trong cach xay dung hinh anh
thuong hiéu.

Bing 3. Ddc diém hinh anh trong ANZ va VCB AR 2020

Tiéu chi ANZ VCB
Mau chu dao Xanh lam nhat — trrfmg Xanh 1a dam
Anh nhan sy/khach hang 62% 28%
Anh sy kién Ié tan 18% 55%
Infographic/ESG icons 20% 7%

Bang 3 tom tit s lidu phan loai hinh anh va bang mau chu dao: tong 320 hinh anh (ANZ: 185;
VCB: 135). ANZ: 62% anh nhan su/khach hang, 18% anh su kié€n, 20% infographic/ ESG icons;
bang mau chii dao: xanh lam nhat - tring; ANZ ciing sir dung nhiéu infographic trang tri cho ESG.
VCB: 28% anh nhén su/ khach hang, 55% anh sy kién 18 tin/ hoat dong chinh thirc, 7% infographic;
mau cha dao: xanh 14 ddm; hinh anh thién vé 1anh dao, hoi nghi, goc chup xa/ hon. Sy lya chon thi
gidc cho thiy ANZ chu trong tuong tac (goc chinh dién, anh mit tryc tiép, nhan sy/ khach hang) de
xdy dung cam giac gan giii va trach nhiém xa hoi; VCB uu tién khung trang trong, biéu tuong quyen
luc va so liéu (hdi nghi, 1anh dao, biéu d6 tai chinh), nham cung cO uy tin thuong hiéu va vi thé thi
truong. Theo khung “visual grammar” cua Kress & van Leeuwen (2006), day 1a su dich chuyén khac
nhau gilta si€u chic nang inferactive va compositional - tic la ANZ dang “moi” ddc gia tham gia,
con VCB dang “trinh dién” thanh tich.

Ttr viée phan tich ki ludng hai bdo cdo thudng nién ndy, nha nghién ctru da nhan thdy c6 mot sb
diém twong dong va khac biét trong dién ngén ciia hai doanh nghiép.

Xét riéng vé ngodn tir, sy khac biét giita ANZ va Vietcombank cho thidy mirc do “than trong” va
“quyét doan” c6 thé dugc xem nhu hai cuc ddi 1ap cua mot phd chién lwoc didn ngdn. Trong khi
ANZ trién khai nhiéu hedges nhdm giam thiéu tinh khing dinh tuyét dbi va dé ngé kha niang thuong
luong, VCB lai sir dung boosters v6i muc dich khang dinh thanh tich mot cach chic chin. Theo Liu,
Bilal & Komal (2022), cac d4u hiéu tinh thai nay c6 vai trd then chdt trong viée kién tao phong cach
di®n ngdn cua to chuc. Viée ANZ ding nhiéu hedges ciing pht hop v6i van hoa giao tiép phuong
Tay, noi tinh minh bach va sy thira nhan bét dinh duogc coi trong, trong khi VCB phan anh déc trung
van hoa Viét Nam thién vé truc ngdn va nhan manh sy chic chin (Nguyén, 2018). Do dé, su khac
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biét trong ngdn tir khong chi don thuin 14 sy lya chon ngdn ngit ma con 1a sy phan anh sau xa cua cac
gid tri van hoa - xd hoi. Bén canh d6, day ciing l1a minh chimg cho thiy bao céo thuong nién trong
linh vyc ngan hang da vuot xa vai tro cong b s6 liéu tai chinh, tré thanh mot khong gian dién ngon
noi doanh nghiép kién tao hinh anh va dinh vi thwong hiéu bang ngdn ngit.

V& tinh thai, s6 liéu trong Bang 2 cho thiy su chénh léch rd rang: ANZ c¢6 215 hedges va 148
modal verbs du bao, trong khi VCB c6 168 boosters va 201 modal verbs khang dinh. Diéu niy minh
chimg cho gia thuyét rang cac td chirc trong nhitng madi trudong phép li va chudn muc khac nhau s&
lwa chon giong diéu tuong Gmg dé thuyét phuc cong ching (Brennan & Merkl-Davies, 2013). ANZ
hudng dén viée xay dung niém tin dai han bang cach duy tri giong diéu than trong, tranh cam két qua
mirc trong bbi canh ESG duoc gidm sat chit ché, con VCB cén thuyét phuc nha dau trr vé kha ning
sinh 101 va vi thé dan dau trong mot thi truong dang phat trién. béy chinh 1a sy “thuong luong dién
ngo6n” gitra ki vong ctia xa hoi va myc tiéu quan tri an tuong cia t6 chirc (Goffman, 1959). bac biét,
néu xét dudi goc do ngdn ngir hoc xa hoi, co thé thay ANZ dai dién cho phong cach giao tiép thién vé
dbi thoai va tinh da chiéu, con VCB thé hién phong cach giao tiép thién vé khang dinh va tinh don
nghia. Sy dbi 1ap nay giap lam nbi bat sy linh hoat cia ngdn ngit td chirc, von c6 thé thay dbi theo
bdi canh thé ché va vin hoa.

D6i v6i yéu to thi giac, két qua phan tich 320 hinh anh cho thiy ANZ tao ra mdt buc tranh truyén
thong mang tinh nhén vén, than thién, chu trong dén con ngudi va moi truong. Diéu nay phu hop véi
luan diém cta Hrasky (2012) rang bao céo thuong nién hién dai ngay cang gidng mot “san khiu trinh
dién”, noi hinh anh dong vai tro ngang bang véi van ban trong viéc tac dong dén nguoi doc. Nguoc
lai, VCB duy tri 16i trinh bay trang trong, dé cao 1anh dao va su kién chinh thirc, nhén manh yéu td
quyén luc va sy 6n dinh. Duéi ling kinh “ngit phap thi giac” ciia Kress & van Leeuwen (2006), co
thé thay ANZ str dung nhiéu yéu t6 interactive (g6c chup chinh dién, anh nhin tryc tiép), trong khi
VCB thién vé compositional (b cuc, mau sic dim) dé tao tinh trang nghlem bay la minh ching
dién hinh cho cach thirc ma doanh nghi€p lra chon “ngén ngtr thi giac’ > nhim dat hi¢u ung truyén
thong mong muén. Thyc té ‘nay cung cho thdy sy twong dong véi ngdn ngir: gidng nhu ngir phap,
hinh anh ciing c6 thé duoc sip dat dé gui di thong diép xa hoi - van hoa va phan anh quyén lyc.

Mot diém dang luu ¥ 13 ca hai ngan hang deu xdy dung chién luogc “dong bd da phuong thire”
(multimodal coherence). ANZ khong chi viét vé phat trién bén vilng ma con cung cb thong diép bang
hinh anh ESG, bang mau nhe va 15i 18 than trong, trong khi VCB duy tri su gan két giita boosters, s0
liéu tai chinh va hinh anh lanh dao. Nhu Tang (2018) chi ra, chinh sy ddng bd nay méi tao nén hiéu
ung thuyet phuc manh mé, boi n6 cho phép ngudi doc tiép nhan thong diép qua nhiéu kénh cung luc.
Do d6, két qua ctia nghién ciru khong chi cho thay su khac biét trong lya chon ngén ngir va hinh anh,
ma con lam rd cach cac yeu t6 nay ph01 hop de kién tao hinh anh t6 chuc. Dic thu cua bao cdo ngén
hang - von chiu su giam sat cao va gin v6i niém tin cua cong chung - cang 1am ndi bat tinh can thiét
clua sy dong b nay: chi khi thong diép ngén tir va hinh anh cung huéng t61 mot muyc ti€u thi bao cao
moi co thé thuyét phuc nha dau tu va khach ‘hang.

V& mit li thuyét, phat hién nay cung ¢0 quan diém rang bao cdo thuong nién 1a san pham dién
ngodn da phuong thirc, noi quan tri 4n tugng va tinh chinh danh duogc thuc hién dong thoi (Suchman,
1995; Brennan & Merkl-Davies, 2013). ANZ tim kiém sy hop phép hoa thong qua viée nhan manh
ESG va phat trién bén virng, con VCB huong t6i hop thirc hoa bang cach trinh dién thanh tich tai
chinh. Ca hai chién luoc déu hop 1i trong bdi canh riéng, qua d6 minh chimg cho vai trd cia thé ché
va van hoa trong viéc dinh hinh chién Iuoc truyén thong doanh nghiép. Pic biét, vé phuong dién
ngdn ngir hoc, két qua cho thay cac dau chi nhu hedges va boosters khong chi la cong cu tu tir ma con
1a biéu hién rd nét cua “phong cach dién ngon” (discourse style) gan voi chién luoc thé ché. Nhin tur
khia canh nay, nghién ciru da gop thém bang chig cho tinh tmg dung ctia phan tich ngon ngit trong
viéc giai ma cac van ban td chc.

Dic biét 1a két qua nay ciing c6 ham ¥ thuc tién quan trong cho dich thut tai chinh - ngan hang.
Néu dich gia chi cht trong dén ndi dung sb liéu ma bo qua sic thai tinh thai hodc yéu té hinh anh thi
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ban dich s& khong tai hién ddy di chién lugc truyén thong cua doanh nghiép. Nhu Liu et al. (2022)
nhin manh, hedges va boosters chinh 1a chi diu quan trong cua phong cach t6 chtrc; do do, viée tai
tao nhimg diu chi nay trong dich thuat la d1eu kién tién quyét dé dam bao tinh tuong dwong vé chirc
ning. Bén canh d6, yéu td thi gidc nhu mau séc, bd cuc va infographic ciing can dugc xem xét trong
qua trinh chuyén dich, béi chung gop phan quan trong vao viéc duy tri thong diép chién luoc cua ban
gbc. Didu nay goi v rang dao tao dich thuat tai chinh can chuyén tir cach tiép can don phuong thirc
sang da phuong thirc, noi sinh vién dugc rén luyén ki nang phan tich va tai tao ca ngdn tir va hinh
anh.

Nhu vy, phan két qua nghién ctru khong chi lam sang to su khac biét gitra hai ngan hang ma con
chi ra moi quan hé mat thlet giita ngon tir, hinh anh va bdi canh thé ché. Tlr goc do ngdn ngir hoc,
nghién clru chimg minh rang vi¢e phén tich cac déu hiéu tinh thai, phong cach tir vung va ngdn ngir
thi giac c6 thé giai thich sau sic cach td chic kién tao hinh anh va quan tri 4n tugng. Qua d6, nghién
ctru déng gop cho ca li thuyét va thyc tién trong linh vyc phén tich dién ngon doanh nghiép va dich
thudt chuyén nganh, ddng thoi mé ra hudng tiép can ngdn ngir hoc ing dung vao nghién ctru truyén
thong tai chinh.

3. Két luan

Nghién ctru da ching minh tinh hi¢u qua cua khung IM (impression management) - Legitimacy
(tinh chinh danh) - MCDA (multimodal critical discourse analysis) trong viéc gidi thich cac hién
tugng da phuong thirc trong BCTN. Bang viéc phan tich ngon ngit va hinh anh trong bao céo thuong
nién cua ANZ va Vietcombank, nghién ctru da chi ra r;"mg su khac biét trong chién luoc dién ngdn
khong chi phan 4nh lya chon phong cach riéng cua ting td chirc, ma con gén lién voi bdi canh thé
ché, van hoa - xa hoi va dic thu nganh ngin hang. Bén canh d6, cac diém tuong dong vé ciu tric thé
loai va sy dong bo da phuong thirc ciing cho thiy tinh 6n dinh cua bao céo thudng nién nhu mot “san
khiu truyén théng” (Hrasky, 2012), noi doanh nghiép vira bao céo vira trinh dién, vira tim kiém tinh
chinh danh vira quan trj 4n tuong.

V& hoc thuat, két qua bo sung dir liéu so sanh xuyén qudc gia, dong gop cho nghién ciru ngdn ngit
doanh nghi¢p (corporate discourse) va dich thuat tai chinh (financial translation). Nghién ctru cling
nhin manh vai trd cta phan tich ngdn ngir (hedges, boosters, modality markers) va ngdn ngir thi gidc
(visual grammar, compositional/interactive meaning) trong viéc li giai chlen lugc truyén thong ciia
doanh nghiép. Qua do, nghién ciru khang dinh tim quan trong ciia viéc tiép can bao co thuong nién
nhu mot van ban da phuong thire thay vi chi la tai liéu tai chinh.

V& tmg dung, cic phat hién goi y rang sinh vién va dich gia can dugc dao tao dé nhan dién va
chuyén dich cac chi diu tinh thai (modality markers), tir giam nhe (hedges) va tir tang cudng
(boosters), ciing nhu tai tao yéu tb thi giac (visual clements) nham giit nguyén chién luoc truyén
thong cua van ban gbc. Doanh nghiép Viét Nam co6 thé tham khao cach ANZ két hop hinh anh va
ngon tur dé nang cao thong di€p phat trién bén viing (sustainability message), tir 6 cai thién kha nang
tiép can quoc té va déap Umg yéu cau minh bach ngay cang cao. Dong thot, cac ngan hang trong nudge
cling c6 thé khai thac “su ddng bo da phuong thirc” de vira cung ¢ niém tin cia nha diu tu, vira xay
dung hinh anh t6 chirc phit hop v6i chuan muyc toan ciu.

Cudi cung, nghién ciru con mo ra hudng di cho cac cong trinh tiép theo: mo rong dbi twong khao
sat sang nhiéu linh vuc va nhiéu ngdn ngir khac, hoic phan tich su thay dbi dién ngon theo thoi gian
dé thdy rd hon cach doanh nghiép thich tmg v&i ap luc thé ché va xu hudng truyén thong qudc té.
Diéu nay khong chi lam giau thém kho tu liéu nghién ctru vé dién ngdén doanh nghiép ma con cung
c?ip b;"mg chimg thyc tién cho dao tao va hoat dong dich thuat tai chinh trong bdi canh toan cau hoa.
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A comparative study of the discourse in annual reports of Vietcombank and ANZ
Abstract: Annual reports (ARs) are not only financial disclosure documents but also multimodal
communication tools that enable companies to conduct impression management and reinforce

legitimacy.

This study applies Multimodal Critical Discourse Analysis (MCDA) to the 2020 English

annual reports of Vietcombank and ANZ, focusing on leadership messages, business performance,

CSR/ESG,

and financial sections. The findings show that Vietcombank emphasizes growth and

leading position through assertive language with frequent boosters, formal images, and green-colored
financial charts, whereas ANZ highlights sustainability and community by using numerous hedges,

adopting a

cautious tone, and presenting images of staff and customers, ESG icons, and a light blue—

white color scheme. The study clarifies the differences in corporate discourse strategies and suggests
implications for financial and banking translation training.

Key wo

rds: annual reports; multimodal discourse; impression management; Vietcombank; ANZ.



