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CONCEPTUAL METAPHOR “MEDIA IS HUMAN”

IN VIETNAMESE ELECTRONIC NEWS
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ABSTRACT: This article examines the conceptual metaphor "MEDIA IS HUMAN" in
Vietnamese press discourse, demonstrating how experiences and knowledge from the human domain
are mapped onto the media domain. By analyzing this metaphor, the study uncovers the mechanisms
by which these two domains are interconnected in Vietnamese linguistic and cultural thought. The
research employs the theory of conceptual metaphor from cognitive linguistics, supported by
descriptive and semantic analysis methods, to explore the mapping from the "HUMAN" source
domain to the "MEDIA" target domain. The investigation into metaphorical expressions in
Vietnamese press texts identifies specific cognitive models, such as "MEDIA IS A
PERSONALITY," "MEDIA’S ACTIONS ARE HUMAN ACTIONS," and "MEDIA’S STATUS IS
HUMAN HEALTH." These models reveal the logical structure of metaphorical mapping,
highlighting a cognitive framework that is both universal and distinctive to Vietnamese culture.
Through the analysis of these linguistic patterns, the study provides insights into how the Vietnamese
conceptualize media using human-related metaphors.
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1. Introduction

Metaphor has long been recognized as a powerful rhetorical device, especially in literary
language. In their seminal work Metaphors We Live By (1980), Lakoff and Johnson demonstrated
that metaphor goes beyond merely using one object to refer to another. Metaphors are not confined to
literary language; they frequently appear in everyday conversation. This central idea of conceptual
metaphor theory, as proposed by Lakoff and Johnson, has garnered significant attention in cognitive
linguistics. In this paper, we analyze the Vietnamese discourse of "MEDIA IS HUMAN" through the
lens of conceptual metaphor theory. Humans are the most familiar concept to us all. While
physiologically, each person is composed of the same parts, individual differences in thinking,
behavior, emotions, education, and culture make each person unique. Thus, HUMAN BEINGS
represent a concept that is simultaneously familiar and complex-simple yet multifaceted, universally
similar yet individually distinct. Due to these characteristics, humans are often used as a source
domain to better understand more complex target domains in conceptual metaphors (Kdvecses, 2010,
p. 18). Although previous studies, such as Nguyen Thi Bich Hanh’s Conceptual Metaphor of "Nation
is Human" in Vietnamese Electronic News (2022), have explored the conceptual metaphor of
"human," no research has yet examined "MEDIA IS HUMAN" from a cognitive linguistic
perspective. This paper aims to fill that gap by providing an in-depth exploration of how Vietnamese
people conceptualize MEDIA AS HUMAN. By analyzing this conceptual metaphor, we seek to
deepen our understanding of Vietnamese cultural perspectives.

In the conceptual metaphor "MEDIA IS HUMAN," basic human attributes-such as personality
traits, health status, and actions-are often selected and mapped onto the target domain of MEDIA.
Attributes related to psychology, internal organs, the excretory system, and waste are typically
omitted, following the principle of partial mapping. This selective mapping is guided by the
invariance principle, which is clearly reflected in metaphorical expressions through common phrases
associated with this metaphorical model.
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2. Theoretical background and previous studies

2.1. Conceptual metaphor

Conceptual metaphor involves conceptualizing one cognitive domain in terms of another through
structural mapping from a “source domain” to a “target domain,” with the aim of creating a
perceptual model that reflects the inner workings of the mind (Lakoff & Johnson, 1980, p.185).
According to Lakoff and Johnson (1980, p.4), conceptual metaphors are cognitive mechanisms that
replace the logic of abstract concepts with the logic of more concrete ones. These metaphors enhance
the understanding of the often abstract target domain by leveraging the more specific conceptual
structures of the source domain (Koévecses, 2002, p.4). The source domain provides a rich knowledge
structure that informs the target domain through mappings between the attributes of the two domains
(Kovecses, 2002, p.12). Kdvecses (2002, p.33) emphasizes that metaphorical mappings are crucial
for conceptual expression, as they explain why particular attributes are used to understand the target
domain. Lakoff (1993, p.208) illustrates that mapping is a common method of conceptualization,
grounded in shared human knowledge and experience. The correspondences between elements of the
source and target domains establish a mapping framework within the conceptual structure. Once
these correspondences are activated, the attributes of the source domain are projected onto the target
domain, following the principles of single-line and partial projection, thereby transferring properties
from the source domain to the target domain. This paper analyzes the conceptual metaphor "MEDIA
IS HUMAN" in Vietnamese online newspapers, focusing on the mapping from the source domain
HUMAN to the target domain MEDIA. For instance, the expression "Béo chi tiép tuc 'truyén cam
hing', tao sitc manh cho dit nudc tiép tuc phét trién" (The media continues to 'inspire', creating
strength for the country to continue developing) metaphorically describes the MEDIA as HUMAN, a
concept explored further in this paper.

2.2. Media

In "Communication and Marketing Language: Perspectives from Theory to Vietnamese Practice,"
Dinh Kieu Chau (2016) describes "media" as the process of conveying, receiving, and exchanging
information between individuals. Media profoundly influences various aspects of society, including
politics, religion, education, and commerce. The Oxford Advanced Dictionary defines media as the
primary channels through which large populations access information and entertainment, such as
television, radio, newspapers, and the Internet.

2.3. Human

The Oxford Advanced Dictionary defines "human" as pertaining to people, as opposed to animals,
machines, or gods. Similarly, the Cambridge Dictionary describes "human" as relating to or
characteristic of people, encompassing the qualities, faults, and emotions that people possess, in
contrast to those of gods, animals, or machines. The category of "human" can be observed through
smaller metaphorical groups that suggest common attributes of the source domain. To elucidate the
attributes of the source domain "human," the author categorizes it into three main groups: (1) Media
with human-like qualities, such as enthusiasm, dynamism, humanity, caution, and courage; (2) Media
acting in human-like ways, including protecting, dedicating, serving, guiding, inspiring, sharing, and
praising; and (3) Media with a status analogous to human health, such as recovering, being paralyzed,
causing shock, inducing fever, and holding one's breath.

3. Research methods

This research paper examines the metaphor "MEDIA AS HUMAN" and its implications in
Vietnamese online newspapers. To ensure a comprehensive analysis, we collected 110 samples from
reputable sources such as Nhan Dan, Thanh Nien, Tuoi Tre, and Tien Phong, among others. Using
cognitive linguistics as our theoretical framework, we conducted descriptive and semantic analyses,
supported by statistical and classification methods to explore the nuances of the metaphor.



S6 11b(361)-2024 NGON NGU & POI SONG 15

To mitigate potential subjectivity in metaphor identification, we employed the Metaphor
Identification Procedure (MIP), a systematic approach developed by the Pragglejaz Group. This
procedure involves four key steps: (i) reading to understand the content; (ii) identifying words or
phrases related to the metaphor; (iii) examining the context of these words to determine if they have a
figurative meaning beyond their literal sense; and (iv) confirming that such instances are
metaphorical expressions.

4. Findings and discussions

The conceptual metaphor "MEDIA IS HUMAN" involves "source" and "target" domains that are
inherently present in human consciousness. The "human" source domain includes attributes such as
appearance, mental life, personality, psychology, spirit, actions, behavior, manners, language,
viewpoints, attitudes, body parts, internal organs, and bodily functions. During the mapping process,
certain attributes from the source domain are activated and transferred to the target domain.
According to the principle of partial mapping, the target domain (in this case, "media") selectively
acquires some attributes from the "human" source domain and incorporates relevant aspects of it. The
mapping scheme between these source and target domains is illustrated in the concept "MEDIA IS
HUMAN," as shown in Table 1 below.

SOURCE: HUMAN Mapped onto TARGET: MEDIA
Adaptability to new situations — Flexibility in handling new tasks
High energy and proactive behavior — Active and engaged press
Facing Challenges — Reporting on Difficult Issues
Humans can dedicate time and effort to — Media can contribute resources,
various causes attention, and coverage to societal
goals

Selfless engagement for the benefit of — Media’s engagement in fostering

others development

People who are defended by the — Rights of the public defended by the

protector media

Takes action to repair or heal something — Promotes the recovery of a sector
(e.g., tourism) through information
dissemination

Rapid spread of fever — Rapid spread of media influence

Cause by injury or illness - Cause by external factors (e.g.,
strike)

Illness or injury — Media crisis or challenge

Restored health — Restored media effectiveness

During the mapping process, specific attributes from the source domain are activated and
projected onto the target domain, following the principle of partial mapping. In this context, the target
domain "MEDIA" selectively incorporates certain characteristics from the source domain
"HUMAN," thereby adopting traits associated with the source domain. Statistical data on
metaphorical expressions within the conceptual metaphor "MEDIA IS HUMAN," which illustrate the
connection between these two conceptual domains, are visually represented in Table 2 below.

Table 2. Metaphorical Expression Statistics of Conceptual Metaphor MEDIA IS HUMAN

The shared attributes between the | Metaphorically expressed words No. of occurences
source and target domains
Carefulness and deliberation; Nhiét tinh (enthusiasm) 3
prudence and thoughtfulness; Niang dong (dynamic) 4
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Facing challenges; taking risks Nhén van (humane)

Thén trong (cautious)
Diing cam (courageous)
Effort; commitment; initiative, Béo v¢ (protect)

bravery, and responsibility Dan than (devote oneself)
Phung su (serve)

Cong hién (dedicate)
Dinh hudng (guide)
Truyén cdm hing (inspire)
Pon dau (get ahead)

Tién phong (pioneering)
DPong hanh (accompany)
Quan tam (care)

Chung tay (joining hand)
Keét noi (connect)

Chia sé (share)

Ca ngoi (praise)

Process of improvement; sudden, Phuc hoi (recover)
intense impact; loss of vital Té liét (paralyzed)
operations; dependency and Gay soc (cause a shock)
helplessness; Gay sot (cause fever)
Nin thé (hold one's breath)

-boog.hwzwmwwgmww#_wmh)mwh

Using the mapping structure of the conceptual metaphor MEDIA IS HUMAN from Table 1, we
develop cognitive models for MEDIA, where the source domain is HUMAN.
Table 3. The cognitive metaphor models of MEDIA IS HUMAN

Cognitive metaphor models Number of Frequency | Total number of
expressions metaphorical
expressions
MEDIA IS HUMAN PERSONALITY 5 16 110
MEDIA’S ACTIONS ARE HUMAN 14 66
ACTIONS”
THE MEDIA’S STATUS IS HUMAN 5 28
HEALTH STATUS
Total 21

The conceptual metaphor '"MEDIA IS HUMAN' consists of a set of mappings from the source
domain of HUMAN to the target domain of MEDIA. Based on the analyzed texts, we identified and
categorized 110 metaphorical expressions into three lower-level cognitive models: (1) MEDIA IS
HUMAN PERSONALITY (16 instances), (2) MEDIA’S ACTIONS ARE HUMAN ACTIONS (66
instances), and (3) MEDIA’S STATUS IS HUMAN HEALTH STATUS (28 instances).

4.1. The Conceptual metaphor “MEDIA IS HUMAN PERSONALITY”

(1) Truyén thong M bi chi trich vi "qud nhiét tinh" khi dwa tin bdo Irma (The American media
was criticized for being "too enthusiastic' in reporting on Hurricane Irma)

The metaphor "nhiét tinh" in example (1) illustrates a conceptual transfer from the domain of
"human personality" to the domain of "media." In this metaphor, the attribute of "enthusiasm,"
typically associated with human behavior, is transferred to describe the behavior of the media.
Enthusiasm in humans generally involves strong, energetic, and sometimes excessive engagement in
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activities. When applied to the media, this attribute suggests an eagerness or intensity in coverage,
possibly to the point of sensationalism or overemphasis. Just as an enthusiastic person actively
engages in activities, the media actively engages in covering a story with great zeal. The mapping
between the two domains demonstrates how qualities of human enthusiasm, such as energy and
passion, can manifest as intense or sensationalist reporting in the media.

(2) Bdo chi Cach mang nang dong, sang tao, hoan thanh 16t moi nhiém vu ma Dang, Nha nuoc
va nhdn dan giao pho (The Revolutionary Press is dynamic, creative, and performs well in fulfilling
all tasks assigned by the Party, State, and people)

In this context, the metaphorical expression 'nang dong' is used to describe 'Bao chi Cach mang.'
This metaphor draws on human personality traits to characterize the media, particularly the press,
emphasizing its active and adaptable nature. The metaphor involves a conceptual transfer in which
attributes typically associated with a dynamic human personality are mapped onto the media. In this
case, nang dong' conceptualizes the press as a dynamic entity, attributing energy, adaptability,
creativity, and effectiveness to the media. This transfer helps the audience understand the active and
innovative nature of the press by associating it with familiar human traits, reinforcing the idea that
the media is not only reactive but also proactive in its role.

(3) Bdo chi Ha Lan thin trong khi danh gid vé Béi tuyén Nit Viét Nam (The Dutch press is
cautious when evaluating the Vietnamese Women's National Team)

The metaphor "than trong" in example (3) demonstrates the conceptual transfer of the human
personality trait of caution to the media domain. Caution involves a careful, deliberate approach,
where decisions are made after evaluating potential risks and consequences. A cautious person avoids
hasty judgments and considers all relevant factors before acting. When media is described as "than
trong," it suggests that, like a cautious person, the media carefully evaluates information, avoids
sensationalism, and prioritizes accuracy and fairness in reporting.

(4) Bdo chi phai diing cam doi dién khé khan théach thire, khéng né tranh (The media must be
courageous in facing difficulties and challenges, and not avoid them)

The metaphor "dling cam" in example (4) illustrates the conceptual transfer of human courage to
media behavior. Just as a courageous person faces challenges and dangers with resilience and
determination, media described as "dling cam" is expected to confront difficult situations head-on,
without avoidance. This suggests that journalism must report on sensitive, controversial, or
challenging topics with integrity and persistence, much like a brave individual who stands firm
despite obstacles. Like a courageous person, the media may take calculated risks in exposing
corruption, injustice, or wrongdoing, fully aware of the consequences but driven by a commitment to
public service.

4.2. The Conceptual metaphor “MEDIA’S ACTIONS ARE HUMAN ACTIONS” 4

(5) Bdo chi tiép tuc "truyén cdm hirmg", tao sitc manh cho dat mede tiép tuc phat trién (The
media continues to 'inspire’, creating strength for the country to continue developing)

In this sentence, the metaphorical expression "truyén cam hing" is used to describe the media's
role in empowering and motivating the nation to continue its development. This metaphor transfers
the concept of human actions, specifically the act of inspiring, to the actions of the media. The
metaphor "truyén cam himg" in the given example conceptualizes the media's actions as analogous to
the inspiring actions of a person. By drawing on attributes associated with human behavior, such as
motivating, influencing emotions, providing energy, and guiding perspectives, the metaphor
highlights the media's role in empowering and energizing the nation. This transfer of attributes allows
the audience to understand the media’s impact in fostering national development in terms of a
familiar human action, emphasizing the media’s influential and uplifting role in society.

(6) Bdo chi cong hién vi sw phdt trién cia thanh pho mang tén Bdac (The media dedicates itself to
the development of the city named after Uncle Ho)

"Céng hién" (dedicate/contribute) refers to a human action where individuals or groups offer their
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time, effort, or resources for a cause or the benefit of others. It is associated with commitment,
selflessness, and purposeful effort. In this metaphor, "cdng hién" is applied to the media, suggesting
that the media is dedicating its efforts to a cause, such as the development of the city named after
Uncle Ho. The metaphor projects the human attribute of dedication onto the media, implying that it
acts with the same intention and commitment as humans do when contributing to a cause. In
summary, the metaphorical transfer of "cong hién" from human actions to media actions highlights
shared attributes of purposeful effort, commitment, and a focus on beneficiaries, underscoring the
media's active and positive role in societal development.

(7) Truyén théng quoc té ca ngoi sirc hdp dan ciia du lich Viét Nam (International media praises
the attractiveness of Vietnam's tourism)

In example (7), the metaphor "ca nggi" (praise) is used to describe the actions of the media,
involving a conceptual transfer from "HUMAN ACTIONS" to "MEDIA ACTIONS." Here, "ca ngoi"
reflects the media's role in shaping public opinion, much like how a person's praise can influence the
attitudes or behaviors of others. The metaphor attributes the human ability to praise to the media,
suggesting that the media can also "praise" by expressing approval or admiration, thereby influencing
the audience's perception—in this case, of Vietnam's tourism. This highlights the media's power not
only to report but also to shape narratives and reinforce positive perceptions, much like how human
praise can positively shape behavior or opinions.

(8) Bdo chi tién phong trong ddu tranh phan bdc cdc quan diém sai trdi, thi dich (The media
takes the lead in the fight against false and hostile viewpoints)

"Tién phong" originates from military or leadership contexts, where an individual or group takes
the lead in challenging situations, often facing risks and uncertainties. It conveys qualities such as
initiative, bravery, and responsibility. In this metaphor, the concept of "tién phong" is transferred
from the "HUMAN ACTIONS" domain to "MEDIA’S ACTIONS," highlighting the media's role as a
leader in combating misinformation and harmful ideologies. This metaphor emphasizes the media’s
proactive and influential role in shaping and safeguarding societal values, portraying it as a
pioneering force in the ongoing effort to uphold truth and integrity in the public sphere.

(9) Bdo chi cach mang Viét Nam luén dong hanh ciing dat nuée (Vietnamese revolutionary press
always accompanies the country)

In human actions, "ddng hanh" typically means walking or traveling alongside someone, implying
partnership, support, and shared goals. In the media context, "dong hanh" extends metaphorically to
describe the media's alignment with the country's journey and progress. It suggests that the media
plays a supportive, guiding, and cooperative role in the nation's development. The metaphor
illustrates how the concept of human companionship during a journey is applied to the media's role.
Just as a person provides help and encouragement to another, the media is seen as supporting and
guiding the country. This metaphor highlights the media's active participation in fostering national
unity, development, and shared objectives.

(10) Bio chi ASEAN ddy manh chuyén déi sé dé phung sw xi hoi (ASEAN journalism accelerates
digital transformation to serve society)

In the metaphor "phung su”, as used in example (10) the concept typically conveys dedication,
commitment, and selflessness in serving a higher purpose, such as a community or nation. This
metaphorical expression transfers these qualities to the media, portraying it as an entity capable of
similar actions. Just as humans serve society with intention and dedication, the media is depicted as
actively engaging in actions that benefit society. The metaphor suggests that the media, like a
devoted individual, is committed to societal well-being and development.

(11) Bdo chi dinh huéng dw ludn xa héi va la dién dan tin cdy cia Nhan dan (The press guides
public opinion and serves as a reliable forum for the people)

In example (11), the metaphor "dinh hudng" is used. This term typically refers to human actions
related to directing or leading others toward a specific goal. Applied to the media, the metaphor



S6 11b(361)-2024 NGON NGU & POI SONG 19

conceptualizes it as an entity capable of shaping or guiding public opinion, much like a person might
lead others. Just as humans direct or guide, the media is portrayed as steering public opinion and
societal discourse. The metaphor suggests that both humans and media possess the power to
influence thoughts, opinions, or actions, involving a deliberate act of orientation toward a desired
outcome. This use of "dinh hudng" underscores the media's influential role in shaping public opinion
and guiding societal discussions, highlighting its responsibility to lead, inform, and influence public
thought, positioning it as a powerful and trusted entity in the social landscape.

(12) Bdo chi chung tay giir vitng trdt tw an toan xa hoi (The media joins hands in maintaining
social order and safety)

Chung tay in the human domain signifies people working together towards a common goal,
symbolizing cooperation, unity, and shared effort. The action involves physical or metaphorical
collaboration, where individuals combine their strengths and resources to achieve something
collectively. Here, the metaphorical use of "chung tay" extends the concept of cooperative human
actions to the actions of the media. It suggests that media entities, though not human, are engaged in
a collaborative effort to maintain social order and safety. The media are depicted as active
participants, working in unison, much like people would when "joining hands" to address a common
concern. The physical act of people joining hands in the source domain is mapped onto the
metaphorical cooperation of media entities in the target domain.

(13) Bio chi ASEAN trao doi, chia sé kinh nghiém vé qudn tri toa soan s6 (ASEAN media
exchange and share experiences about digital newsroom management)

In the human domain, "chia s¢" refers to the act of distributing something-such as knowledge,
resources, or experiences-among individuals or groups. This process involves cooperation, mutual
benefit, and the dissemination of valuable information. In this context, the media are seen as entities
that, like humans, engage in sharing information, collaborating, and contributing to a collective pool
of knowledge. This metaphor emphasizes the media's role as a cooperative, knowledge-sharing
entity, much like humans who share and exchange ideas for mutual growth and improvement. The
shared attributes of information exchange, collaboration, and dissemination from the human domain
are transferred to the media domain, allowing the audience to perceive media actions as purposeful
and beneficial collaborations.

(14) Bdo chi dén thin vaio thuc té dé dwa phdp ludt vio cudc song (The media immerses itself in
reality to bring the law into life)

Dan than (literally "to devote oneself" or "to immerse oneself"): In the human domain, this phrase
refers to a person’s deep commitment and active involvement in a challenging or significant task. It
implies taking risks, facing difficulties, and fully engaging in the pursuit of a cause or mission, often
connoting bravery, dedication, and a willingness to sacrifice for a greater good. In this context, the
media are depicted as taking on a proactive and committed role, similar to a person who immerses
themselves in a cause. This metaphor highlights the media’s role as an active, committed participant
in societal issues, particularly in promoting and implementing legal principles. By transferring the
attributes of engagement, commitment, and bravery from the human domain to the media domain, the
metaphor allows audiences to perceive media actions as deeply involved and purposeful efforts
aimed at societal improvement.

(15) Bdo chi bao vé quyén loi nhéan dan (The media protects the rights and interests of the people)

The metaphor "bdao vé€" in example (15) involves a conceptual transfer from the domain of
"HUMAN ACTIONS" to the domain of "MEDIA’S ACTIONS." This transfer occurs through the
mapping of shared attributes between the two domains, where the actions typically performed by a
human protector are applied metaphorically to the actions of the media. In this metaphor, the action
of "bao v€" is conceptually transferred from the human domain to the media domain, allowing us to
understand the role of the press as analogous to that of a human protector. The metaphor implies that
just as a person might protect others from harm, the media is responsible for safeguarding the rights
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and interests of the public. This transfer highlights the media's active and ethical role in society,
framing its actions in terms of defense and protection, which aligns with the responsibilities typically
associated with human protectors.

4.3. The Conceptual metaphor “MEDIA’S STATUS IS HUMAN HEALTH STATUS”

(16) Bio chi tuyén truyén phuc hoi, phdt trién du lich (Propaganda press recovers, develops
tourism The press promotes the recovery and development of tourism)

In the human domain, "phuc hdi" typically involves actions taken to restore something to its
original or improved state after damage, loss, or decline. This could involve physical healing,
repairing something broken, or revitalizing a weakened system. The person performing this action is
often viewed as a restorer, healer, or someone facilitating recovery. When applied to "MEDIA
ACTIONS," the media (specifically the press) assumes the role of a restorer or facilitator of recovery.
Here, the media is seen as an entity that helps revive or rejuvenate the tourism industry by spreading
information, raising awareness, and encouraging public engagement. The press's role is
metaphorically linked to healing and restoration, actively participating in bringing the tourism sector
back to a state of growth and prosperity.

(17) Truyén théng “nin thé” doi éng Donald Trump truéc khich san JW Marriott (The media
"holds its breath" waiting for Donald Trump in front of the JW Marriott Hotel)

The metaphor “nin thé” in example (17) conceptualizes the media as being in a state of
suspenseful anticipation, akin to a person holding their breath. This metaphorical transfer underscores
the media's intense focus and eagerness in covering important events, emphasizing the heightened
attention and anticipation that accompany such moments. By drawing parallels between the human
action of holding one's breath and the media's actions, the metaphor reinforces the portrayal of the
media as actively engaged and deeply invested in reporting on high-stakes events.

(18) Bai bdo gdy sot ciia 6ng Obama trén tap chi phu nit (Obama's article causing a sensation on
the women's magazine)

The metaphor "gdy s6t" (literally "to cause a fever") originates from the domain of "HUMAN
HEALTH STATUS," where "sot" (fever) denotes a heightened state of physical condition, often
linked to illness but also to intensity or excitement more broadly. This concept is transferred to the
domain of "MEDIA STATUS," where it signifies that a media item has generated significant
attention, excitement, or influence, similar to how a fever represents a heightened bodily response.
Just as a fever indicates an intense physical condition in the human body, "gay s6t" in the media
context signifies that something has triggered a strong reaction or interest among the public. A fever
spreads quickly through the body, just as a "gdy sot" article can rapidly gain popularity or influence
across a community or audience.

(19) Ngén tir quang cdo gdy séc trén pho Ha Noi (Shocking advertising language on the streets of
Hanoi)

In this metaphor, the expression "gdy sdc" describes how the language of advertisements on the
streets of Hanoi is not just ordinary or neutral; instead, it creates a sudden, intense impact on the
audience, much like how a traumatic event can cause a shock to a person’s health. The metaphor
highlights the advertisement's ability to disrupt the usual perceptions or expectations of passersby,
potentially provoking strong emotional responses such as surprise, discomfort, or even outrage. This
mapping draws on the common experience of "shock" in both domains, where a sudden and
unexpected event leads to a significant response, whether it be in a human body or in public
perception of media content. The metaphorical use of "gdy soc" emphasizes the power of media to
evoke strong, often unexpected reactions, much like a physical or emotional shock does to a person.

(20) Bdao chi Hy Lap té liét vi nha bdo tham gia dinh cong (Greek media paralyzed because
Journalists went on strike)

In this metaphor, the concept of "paralysis" from the human health domain is used to describe the
media's status. The transfer involves mapping the physical and functional characteristics of paralysis-
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immobility, loss of function, dependence on others, and an external cause-onto the media's condition
when it is unable to operate normally due to a strike. This metaphor highlights the media's inability to
perform its role in society when its essential components, like journalists, are not functioning, similar
to how a paralyzed body cannot move without functional muscles and nerves.

5. Conclusion

The analysis of the conceptual metaphor "MEDIA IS HUMAN" in Vietnamese press discourse
provides deep insights into how the media is conceptualized through human-related metaphors. By
mapping attributes from the human domain onto the media domain, this study reveals how linguistic
expressions in Vietnamese press shape and reflect our understanding of media as a human-like entity.
he research identifies three primary cognitive models within this metaphor: "MEDIA IS HUMAN
PERSONALITY," "MEDIA’S ACTIONS ARE HUMAN ACTIONS," and "MEDIA’S STATUS IS
HUMAN HEALTH STATUS.". Each model highlights a distinct aspect of how the media is
conceptualized through human traits, behaviors, and conditions. MEDIA IS HUMAN
PERSONALITY illustrates how the media is perceived as possessing human-like attributes such as
enthusiasm, dynamism, caution, and courage. These traits humanize the media, depicting it as an
entity with personal qualities that influence its reporting and interaction with the public. MEDIA’S
ACTIONS ARE HUMAN ACTIONS maps human behaviors, such as inspiring, dedicating, praising,
and leading, onto media actions. This conceptual transfer underscores the media’s role in shaping
public opinion, guiding societal discourse, and contributing to national development, akin to the
influential actions of individuals. MEDIA’S STATUS IS HUMAN HEALTH STATUS
metaphorically links the media’s operational state to human health conditions. This model portrays
the media as experiencing states of recovery, shock, or paralysis, highlighting how its functional
status can impact its role and effectiveness in society. Overall, the study demonstrates how these
metaphors create a framework through which the media is understood in terms of human experiences
and attributes. This cognitive mapping enriches our comprehension of media discourse and reflects
the integration of cultural and cognitive perspectives in shaping linguistic expressions. The findings
offer valuable insights into the Vietnamese conceptualization of media and emphasize the role of
metaphors in connecting abstract concepts with everyday experiences.
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An du ¥ niém “TRUYEN THONG LA CON NGUOI” trén cit liéu bdo mang dién tir

Tém tit: Bai viét nghién ctru 4n dy y niém "TRUYEN THONG LA CON NGUOI" trong dién
ngén béao chi tiéng Viét nham kham pha cach nguoi Viét tri nhan vé TRUYEN THONG qua hinh anh
CON NGUOL Bang cach phan tich phép 4n dy nay, nghién ciru lam sang to cac co ché két ni giita
hai linh vuc nay trong tu duy ngdn ngit va vin hoa Viét Nam. Bai viét stir dung Thuyét an du y niém
ctia ngdn ngit hoc tri nhan cung véi cac phuong phap phan tich miéu ta va ngir nghia, két hop véi thu
phap théng ké va phan loai dé xac 1ap va phan tich 4nh xa tir mién nguén CON NGUOI dén mién
dich TRUYEN THONG. Viéc kham pha cac dién dat 4n du trong vin ban bao chi Viét Nam xéac dinh
cac md hinh tri nhan cy thé nhu "TRUYEN THONG LA MOT TINH CACH", "HANH PONG CUA
TRUYEN THONG LA HANH PONG CUA CON NGUOI" va "TINH TRANG CUA TRUYEN
THC)NG LA SUC KHOE CUA CON NGUOI". Nhitng mé hinh nay tiét 16 cau triic logic cta sw anh
xa an dy, 1am ndi bat mot khung tri nhan vira mang tinh phé quét vira mang tinh dac trung van hoa
Viét Nam. Thong qua phan tich cac mé hinh 4n du nay, nghién ciru cung cap cai nhin séu sac vé cach
ngudi Viét hinh dung truyén thong thong qua cach str dung hé thong an du lién quan dén con ngudi.

Tir khéa: An du ¥ niém; anh xa; truyén théng; con ngudi; mién ngudn; mién dich.



