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PAC PIEM CUA NGU DANH TU TIENG ANH

(TREN CU LIEU CAC BAI TAP CHI KINH TE THUONG MAI)
NGUYEN THI THUY CHUNG*

TOM TAT: Ngit danh tir (danh ngit, cum danh tir, doan ngit danh tir) dong vai trd quan trong va
xudt hién trong hau hét cac cau tiéng Anh. Vi vy, hiéu dugc y nghia ciia ngit danh tir trong cau s&
gitip hiéu dugc nodi dung vay nghla cua cau dé dang h(m Tuy nhién, ngir danh tir tiéng Anh ¢ cau
tao kha phuc tap gdm nhiéu yéu t cdu thanh va nhiéu ting bac, dac biét la danh ngir trong cdc bai
bao kinh té thuong mai mang tinh hoc thut cao. Vi thé, trong bai viét nay, tac gia s€ phan tich va xac
dinh cac yéu t cdu thanh ngir danh tir trong cac bai bao kinh té thuong mai, x4c dinh loai ngir danh
tir xuat hién phd bién nhét trong bai béo va d6 dai trung binh ctia nhitng ngir danh tir nay.

TU KHOA: danh tir ngii; danh tir; bai bao; kinh té thuong mai; tap chi.

NHAN BAI: 13/10/2022. BIEN TAP-CHINH SUA-DUYET DANG: 16/12/2022

1. Pit véan dé

Trong thoi ki toan cau hoa va bung nd thong tin, viéc hoc ngoai ngit 1a mot doi hoi tat yéu ddi voi
mdi ngudi, dic biét 1a tiéng Anh. Trong cudbn “An introduction to Second Language Acquisition
Research - gidi thiéu vé nghién ciru tiép nhdn ngon ngit thir hai (1991:1)”, Freeman da cho rang

“Tiéng Anh la ngon ngir thir hai doi véi hau hét moi ngueoi trén thé gidi va né da va dang tré thanh
ngon ngir toan cau trong linh vuc kinh doanh va thirong mai, khoa hoc va ki thugt, quan h¢ quoc té
va ngoai giao”. Nhan thirc duoc tam quan trong cua tiéng Anh, rat nhiéu nguoi da cb ging hoc thi
ngdn ngir nay. Tuy nhién, giéng nhu viéc hoc cac ngdn ngir khac, ngudi hoc tiéng Anh gip phai rat
nhiéu khé khan. Theo Brown (1994), viéc hoc mot ngdn ngir thir hai 13 ca mot qua trinh 1au dai va
phirc tap boi ¢6 nhidu cac bién thé khac nhau xuét hién trong qué trinh tiép nhan n6. Chinh vi diéu
d6, mot nguoi s€ mét nhiéu ndm hoc tap, thuc hanh dé thu dic tiéng Anh nhu 12 mdt ngoai ngli. Mot
trong nhitng kho khan ma ngudi hoc d6i mit trong qua trinh hoc tiéng Anh 1a kha ning hiéu dwoc
nhing ciu dugc viét trong sach, tiéu thuyét, tap chi va cac bai bao. Nhiéu nguoi khong c6 kha ning
doc hiéu tot boi ho khong thé hiéu sau cac cum tir trong tiéng Anh nhu cum danh tir, cum dong tir,
cum tinh tir, cum trang tir, cum giai tur, v.v. MOt cum tir c6 chra cac tir trong mgt nhéom va c6 nhitng
chure nang nhat dinh trong cau.

Trong cac cum tr néu trén, c6 mot loai cum tr thuong xuét hién 13 cum danh ti/ ngit danh tur.
Céu tric cta ngit danh tir tiéng Anh khéc so véi tiéng Viét, theo d6, su khac biét d6 gy kho khin,
nham 13n cho ngudi Viét hoc tiéng Anh va nguoc lai. Vi thé, bai viét nay nghién ciru cac ngit danh tir
dugc st dung trong cac bai bao, bai nghién ctru kinh té thwong mai tiéng Anh, mot trong nhiing linh
vue duoc nhiéu giang vién nghién ctru quan tim hién nay trong viéc cong bd qudc té. Bai viét hudng
t6i viée xac dinh cac yéu td cau thanh ngit danh tir tiéng Anh, cac loai ngit danh tir xut hién nhiéu
nhit trong cic bai bao nghién ciru kinh té va do dai trung binh cia cic ngit danh tir nay. Két qua
nghién ctru hi vong gitp ngudi doc, ngudi nghién ciru hiéu sdu hon vé ngit danh tir tiéng Anh, theo
d6 co thé cai thién dwoc ki nang doc hiéu va dich thuat.

2. Co s6 i ludn

2.1. Ngir danh to

Lién quan dén tén goi, twong duwong v&i Noun phrases trong tiéng Anh, tiéng Viét co cac tén goi
nhu: cum danh tir, danh ngit, nglt danh tur, doan ngit danh tur. Trong bai nay, chung t6i dung tén goi
“nglt danh tu”.
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Ngir danh tir ¢6 vai trd nhu cht ngit, tn ngit va bd ngir cia mot ménh dé hodc duge coi nhu bd
ngit cho giGi tir. N6 dwoc goi 14 ngit danh tir boi thanh té trung tim 1a danh tir, n6i cach khac, boi
danh tir chinh (head) 1a mét danh tir. Danh tir chinh c6 thé duoc di kém béi cac tir han dinh “a, the,
his” va mot hay nhiéu tir bd nghia, ¢6 thé 1a bd nghia truéc hodc bd nghia sau (Leech & Svartvik,
1975).

Theo Greenbaum (1989:60), cdu tric ciia mot ngir danh tir dién hinh c6 dang nhu sau: (ddu ngodc
vuong thé hién yéu tb trong ngoac co thé bo dugc, khong can xuét hién).

[Determiners] [Premodifiers] Noun [Postmodifiers]

2.2. Cac yéu 16 ciu tao cvua ngit danh tir

a. Danh tir chinh

Danh tir chinh (the head) 1a mot yéu t6 bét budc cua ngit danh tir. N6 12 mot yéu cau tdi thiéu doi
v6i ngit danh tir. Loai danh tir chinh phd bién nhét trong ngit danh tir 1 mot danh tir. Tuy nhién, theo
Flor Aarts & Jan Aarts (1982), néu ngit danh tir chi c6 mot danh tir chinh duy nhat thi ngir danh tir
chinh ¢6 thé du6i dang mot danh tir dém dwoc “companies”, mot danh tir khoéng dém duoc
“information”’, mot danh tur riéng “China” hay mét dai tt “those” hoac “She”.

b. Tur han dinh

Tir han dinh (Determiners) 1a nhitng tir diung dé x4c dinh pham vi nghia biéu vat ctia mot danh tir.
Cac tir han dinh lu6n dimg true danh tir nhung ching c6 cac vi tri khac nhau va c6 lién quan dén
nhau. Theo Aarts (1982), cac tir han dinh dugc phan chia thanh 3 loai: han dinh truéc, han dinh trung
tdm va han dinh sau. Han dinh trudc ding 6 vi tri trude han dinh trung tam, bao gém cac don vi nhu
all, both, double, half, twice, many, such and what. Ttr han dinh trung tdm cia ngit danh tir ding sau
han dinh trudc. Chung cé thé 12 mao tir xac dinh, mao tur khong xac dinh, dai tr chi dinh, dai tr s&
hitu, tir chi sb luong v.v. nhu the, a, an, this, that, these, those, mine. T han dinh sau dimg sau han
dinh trung tim va dimg trude bd nghia trude ciia ngir danh tir bao gdm cac s6 dém, sb thir ty va tir chi
sO luong ten, first, many, few.

c. Tir b6 nghia

Bén canh céc tir han dinh, danh tir chinh con duge di kém v6i mot hodc nhiéu tir bd nghia. T bd
nghia dimg trude ngit danh tir chinh goi 1 bd nghia trude va nhing tir ding sau danh tir chinh goi 1a
bd nghia sau (Leech & Svartvik, 1975).

B6 nghia trude (premodifiers) trong ngit danh tir dimg & vi tri sau cac tir han dinh nhung trudc
danh tir chinh. Trong céu triic ciia ngit danh tir, chtrc ning ctia bd nghia chi dugc nhéan dién théng qua
cum tinh tir (adjective phrases) - the crucial role of FDI for economic growth, cum danh tir (noun
phrases) - knowledge barriers, export credit insurance, so hiru cach (classifying genitive) - a firm’s
performance, Pars Hotels’ customers, cum trang tir (adverb phrases) - the then chairman va phan tu
(participle) - the expected return on investment, merging firms (Quirk and Greenbaum, 1973).

Nhirng tir b nghia dimg sau danh tir chinh dwoc goi 1a bd nghia sau (postmodifer). Trong cau triic
ctia ngit danh tir, chirc ning ciia bd nghia sau dugc nhan dang thong qua cum tinh tir (adjective
phrases) - the information available, cum trang tr (adverb phrases) - the meeting yesterday, cum gioi
tir (prepositional phrases) - predictor of brand power in hoteling and tourism industry, ménh dé xac
dinh (finite clauses) - channel that affects export performance, the activities they need to carry out
in foreign markets, ménh d& khong xac dinh (non-finite clauses) - any firm using a direct export
channel, knowledge gained from international markets.

2.3. Cac logi ngit danh tir

Trong cau triic ciia ngit danh tir, Aarts and Aarts (1982) dd phan chia thanh 3 yéu t5 lan luot 1a
danh tir chinh, tir han dinh va tir bd nghia. Tt cac yéu t6 cia ngir danh tir trén, Greenbaum (1989) da
dua ra 8 cdu triic ciia ngir danh tir nhu sau:

+ Danh tu chinh: Firms

+ Tu han dinh + danh tir chinh: Almost all the wineries
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+ B0 nghia phia trudc + danh tir chinh: Highly educated personnel

+ Tt han dinh + bd nghia phia trudc + danh tr chinh: the export channel strategy

+ Danh tir chinh + bd nghia phia sau: information from other markets

+ Tu han dinh + danh tir chinh + B nghia phia sau: the development of customer satisfaction
capabilities

+ Bb nghia truéc + Danh tir chinh + B nghia sau: High customer satisfaction with digital
services

+ Tur han dinh + B nghia truée + danh tir chinh + B6 nghia sau: a meaningful relationship
between different dimensions of service quality

Nhirng li thuyét trén s& dugc sir dung 1am nén tang va chi dan quan trong dé tac gia phan tich d6i
tugng cua nghién ciru.

2.4. Bdn chit bai tap chi kinh té thwong mai

Bai tap chi kinh té, thwong mai 14 cac bai nghién ctru kinh té cta cac tic gia c6 chuyén mén vé
nganh kinh té gdm cac chuyén nganh: Kinh t& hoc, Kinh doanh, Tai chinh - Ngan hang - Bao hiém,
Ké toan - Kiém toan, Quan tri - Quan li. Nghién ctu kinh té 1a mot hoat dong hoc thuét, bao gém
viéc xac dinh cac van dé nghién ctru, hinh thanh cac gia thuyét, thu thap dir liéu, danh gia va phan
tich dir liéu, dua ra két luan va cudi cing 13 kiém dinh céc gia thuyét nham dat duoc sy hiéu biét vé
vai trd va hanh vi timg c4 nhan, ho gia dinh, doanh nghiép, ngan hang, thi truong, qubc gia hodc tong
thé nén kinh té doi voi viéc dua ra quyét dinh kinh €. (Hoi dong gido sw nha nueée niam 2020). Theo
Kirkman (1980), trong bai bao khoa hoc, dé co thé sur dung duoc ngdn ngtr phu hop, tac gia can phai
¢6 kién thirc t6t vé cac quy téc ngir phép nhit dinh va hiéu dwoc cac dic diém cia ngon ngir bal bao
hoc thuat. Thu nhat ngdn nglr can phai rd rang va chinh xac (clarity and conciseness). Mubn viét tot
bai bao khoa hoc tiéng Anh, ngoai cac quy tic ngir phap, tac gia can c6 mot s6 ki nang khac. Khi viét,
tac gia can dinh hinh cic y tudong duoc t6 chirc nhu thé niao hay phan chia thanh cac phan, cac doan.
Pong thoi, tac gia can phai chon céac tir, cum tir, cac ciu triic ngit phap phu hop. Thir hai, ngén ngit
trong bai viét khoa hoc nén co vian phong trang trong: tranh viét dang rut gon (contractions), tranh
dung dong tir cum (phrasal verbs) va dai tir nhan xung nhu I, You, We. Thir ba, st dung da dang cac
loai cdu (sentence variety). Va cubi cung s dung cac loai cau mot cach hiéu qua (effective
sentences), nghia 1a thong diép duoc truyén tai dén nguoi doc mot cach rd rang. Cac loai ciu dugc
cho 13 hiéu qua bao gdm: cau két hop (combining sentences), ménh dé rit gon (reducing clauses),
cum tir rat gon (reducing phrases) va loai bo cac tir khong can thiét (eliminating unneeded words).

3. Phwong phap nghién ciru

Dbi twong nghién ciru ctia bai viét nay 1a ngir danh tir xuat hién trén cac bai bao hay bai nghién
ctru kinh té thuong mai tiéng Anh ding trén tap chi dugc xudt ban vao nim 2021 va 2022. Tac gia
lwa chon bai bao va nghién ciru trén cac tap chi kinh té tiéng Anh boi hién nay nhiéu giang vién va
nha nghién ciru ¢6 nguyén vong déng bai bé‘mg tiéng Anh trén céc tap chi trong nu6c va nude ngoai.
Tuy nhién, ho gip mot sé khé khin trong viét tleng Anh hodc chuyén dich tur tiéng Viét sang tiéng
Anh. Vi vdy, viéc nghién ciru ngit danh tir - mot yéu t6 quan trong trong cau thanh cau tiéng Anh - hi
vong giup cdc giang vién va nha nghién ctru nhin nhan ding vé ngir danh tir va van dung ching t6t
trong viée viét bai. Tac gia di chon mau nghién ctru 1a 15 bai tap chi trén 15 4n pham ciia cac tap chi
uy tin gdm: Journal of economics and business, Journal of business economics and management, va
Business perspectives and research dugc xudt ban nam 2021 va 2022.

Phuong phap duoc st dung trong nghién clru nay la nghién cru miéu ta. Theo Seliger va
Shohamy (1989), nghién ctru mé ta lién quan dén viéc thu thap cac thu thuat dugc sir dung dé xac
dinh, miéu ta mot cach ty nhién cac hién tuong. Vi vay, nghién ctru nay s€ di miéu ta nhirng gi dugc
phat hién va quan sat trong qua trinh thu thap va phéan tich ngit lidu.

5. Két qua nghién ciru

5.1. Céc yéu to ciu thanh ngiv danh tiv
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Ngit danh tir 1a mét cum tir c6 mot danh tir chinh dugce coi 1a yéu td cAu thanh quan trong nhét cta
no. Trong cac bai tap chi kinh té, nhiéu nglt danh tir xuét hién dudi dang danh tur dém dugc (services,
strategies), danh tir khong dém dwoc (information, development) va khong c¢6 nhiéu danh tir riéng
(China). Bén canh do, nhiéu danh tir chinh ciing két hop véi nhidu cum tir khac nhu tir han dinh, bd
nghia trudc va bd nghia sau. Tir han dinh ciia cic ngit danh tir nay chii yéu 1a cac mao tir xac dinh, vi
du the importance of human resources in explaining export channel strategies va the increasing
globalization of most industries. Nhidu tir bd nghia trudc co dang 1a cac cum tinh tir nhu quite poor
results in an economic aspect. Cum gidi tir duge sir dung nhiu trong ngit danh tir v6i vai tro bd
nghia sau nhu most of the dimensions of digital service quality. Sau ddy 1a bang cac yéu té cdu thanh
ngit danh tir trong cac bai tap chi kinh té gdm c6 danh tir chinh (head), tir han dinh (determiner), bd
nghia trudc (premodifier) va bo nghia sau (postmodifier).

Bdng 5.1. Céc yéu té cau thanh ngir danh tir

STT Yéu t6 ciu thanh Danhtir | Tirhan | Bo6 | Bonghia | So Phin
chinh dinh nghia sau lwgng tram

trudc (%)

1 Danh tur riéng 1 - - - 1 0,07
2 | Danh tir dém duoc 378 - - - 378 26,58
3 | Danh tir khong dém dugc 123 - - - 123 8,64

4 | Chit sb 0 - - - 0 0
5 Mao tir khong xéc dinh - 85 - - 85 5,97
6 Mao tir xac dinh - 150 - - 150 10,54
7 | Pai tir chi dinh - 12 - - 12 0,84
8 | Pai tir s hitu - 22 - - 22 1,54
9 | Tur chi s6 luong - 32 - - 32 2,25
10 | S6 dém - 13 - - 13 0,91
11 | S6 tha tu - 0 - - 0 0

12 | Cum tinh tir - - 165 - 165 11,6
13 | Cum danh tir - - 123 - 123 8,64
14 | Phén tur - - 21 - 21 1,47
15 | Cum giéi tir - - - 264 264 18,56
16 | Ménh dé x4c dinh - - - 15 15 1,05
17 | Ménh dé khong xac dinh - - - 18 18 1,26
TONG 1422 100

Tir bang trén co thé thy 1 cac yéu t cau thanh ngir danh tir kha da dang. Thuc té, ngoai cac yéu
t6 trong bang con c6 cac yéu té khac di cing cum danh tir nhung khong thdy xuat hién trong ngit liéu
thu thap vi du nhu cum trang tir v6i vai tro 1 bd nghia sau ciia ngir danh tir.

Danh tir chinh (head): Danh tir chinh 1a yéu t6 ndi bat nhét trong ngir danh tir. No 1a yéu cau tbi
thiéu xuét hién trong ngit danh tir. Bang phia trén cho thay 5 yéu tb gitip nhan dang danh tir chinh.

Danh tir dem duogc xuat hién voi tan xudt nhiéu nhit voi vai tro danh tir chinh trong ngu danh ttr,
378 lan xuat hién chiém 26,58%. Vi du: foreign strategic partners (cdc doi tac chién lugc nuée
ngoai), the different national market regulations (cic quy dinh vé thi truong quoc gia khdc), thezr
products in international markets through an intermediary (San pham ciia ho & thi triong quoc té
thong qua trung gian).

Danh tir khong dém dwoc xuat hién v6i vai trd danh tir chinh trong ngit danh tir dimg & vi tri thi
2 véi 123 lan xuat hién chiém 8,64%. Vi du: the good reputation of the firm (danh tiéng tot ciia
doanh nghiép), a firm’s familiarity with foreign market environments (sw quen thudc cua doanh
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nghiép voi moi truong thi truong nudc ngodi), new information and knowledge gazned from
international markets (nhung théng tin va kién thirc méi dat duoe tir cde thi truong quoc té).

Thir ba, mot yéu té cdu thanh danh tir chinh khac trong ngit danh tir 1a cac danh tir riéng, nhung sb
luong rat han ché voi 1 1an xuét hién chiém 0,07%, Vi du: China.

Cudi cing 1a chir sb (nhur the last eight, the second...) v6i vai tro 1a danh tir chinh trong ngit danh
tir thi hoan toan khong thiy xut hién trong ngit liéu duoc thu thap (0%). Didu nay c6 thé dugc giai
thich do ngir liéu thu thap tir cac bai nghién ctiru mang tinh hoc thuat cao nén khi viét tac gia sir dung
ngdn ngit mang tinh chit ché va day du nén s& khong c¢é truong hop chit sé duge s dung nhu 14 danh
tir chinh trong nglr danh tu.

Tir han dinh (determiners): Trong nghién ctru nay, tir han dinh xuat hién thuong xuyén nhat 1a
mao tu, dic biét 1a mao tir xac dinh (10,54%), vi du: the chosen export channel that affects export
performance (kénh xudt khau dwoc lwa chon cé danh hwong dén két qua xudt khau), the export
behaviors of SMEs (cdc hanh vi xudt khdu ciia cdc doanh nghiép vira va nhd), the use of digital
services (viéc sir dung cac dich vu ki thudt Sé).

Tu han dinh dung trude danh tir chinh dé xac dinh dbi tugng da duoc dé cap dén trude d6. Cac
danh tr “channel”, “behaviors” va “use” & cac vi du trén dugc mao tir “the” xac dinh da duoc ban
luan & phia trude. Mao tir khong xac dinh duoc st dung nhiéu thir hai voi vai tro 1a tir han dinh cua
ngit danh tir, chiém 5,97%: a digital environment sensitively to environmental changes (mét méi
trueong ki thudt s6 nhay cam voi sw bién dong ciia méi trieong), a solution to organizational problems
related to efficiency and effectiveness (mt gidi phdp cho cdc vin dé doanh nghiép cé lién quan dén
tinh hiéu qua), an important factor affecting the firm’s investment policy (mét nhdn t6 quan trong cé
danh hwong dén chinh sach dau tw ciia doanh nghiép).

Ngoai ra, con cac yéu té khac tham gia v6i vai tro tir han dinh ctia ngir danh tir nhung chiém sb
luong khong dang ké gom: tir chi s6 luong (2,25%) - fewer growth options (it cc lwa chon dé phat
trién hon), some production robots (mét vai ré bot san xudt), tir so hiru (1,54%) - their firm’s export
performance (két qua xudt khiu ciia doanh nghiép ciia ho), Our results (cdc két qud ciia ching 6i),
s6 dém (0,91%) - two different levels (hai cip d¢ khic nhau), four major changes (bon thay doi
chinh), dai tir chi dinh (0,84%) - those resources that are valuable and rare (céc nguon lyc dé cé gid
tri va khan hiém), these four export barriers (bon rao can xudt khdu nay), this relationship in close
connection with financial development (méi quan hé nay cé sw két néi chdt ché véi sy phat trién tai
chinh) va dac biét khong co s6 tht tu nao duoc chon lam tir han dinh cho ngit danh tir (0%).

Bé nghia trwde (premodifiers): B6 nghia trudc trong mot ngir danh tir dimg ¢ vi tri sau tir han
dinh nhung trugc danh tir chinh. Trong nghién ciru ndy, ¢ cac loai bé nghia trudc xuat hién trong
ngit danh tir nhu sau: Cum tir thir nhat ¢6 chirc ning nhu bd nghia trudc trong ngit danh tir 1 cum
tinh tir, n6 xuat hién thuong xuyén nhit véi 165 lan chiém 11,6%: a difficult decision, poor
infrastructures, A direct and positive impact on export outcome. Cac cum tinh t “difficult, poor,
direct and positive” dimg trudc ngit danh tir dé cung cp thong tin chi tiét, cu thé cho danh tir chinh
“decision, infrastructures va impact”. Loai bd nghia trudc xuat hién nhiéu thir hai truéc danh tir
chinh 12 cum danh tir (8,64%), su xuat hién ciia n6 1a khong bét budc nhung né co vai trd ciing cap
thém thong tin cho véan ban: technology transfer (chuyén giao cong nghé), inflation rate (11 I¢ lam
phat), foreign direct investments process (qud trinh dau tw triec tiép mede ngoai).

Cac cum danh tur technology, znﬂatton foreign” v6i vai trd bd nghia trudc cho danh tir chinh

“tranfer, rate, process” nhim cung cap thong tin cu thé va gioi han danh tir chlnh vi du: “chuyén
giao céng nghé chir khéng phdi chuyén giao khac” hay “qud trinh dau tir triec tiép mede ngodi chir
khéng phdi qud trinh khac”. Phan tir (participle) 1a loai bb nghia trudc ciia danh tir chinh xut hién
kha khiém ton trong ngir liéu dugc thu thap voi 1,47%. Céac phan tir lam bd nghia trude ciing cip
thém thong tin va thong tin cu thé cho danh tir chinh vi vay danh tir chinh tré nén cy thé hon khi ¢6
su xudt hién ciia bd nghia trudce 1a cac phan tir. C6 hai loai phan tir lam bd nghia phia trude 1a phan tir
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hién tai —ing participle va phan tir qua khir —ed participle. Vi du: Highly educated personnel (nhan sy
c6 trinh @3 cao), changing processes and activities (cdc hoat dong va cdc qud trinh dang bién déng/
thay d‘oz) a data-based culture (van hoa dua trén co so dit liéu).

Bo nghia sau (postmodifiers): Trong ngit liéu thu thap dugc tir cac bai viét trén tap chi kinh té, ¢6
3 yéu t6 véi vai tro bd nghla sau cho ngtr danh tr bao gom cum glorl tir, ménh d& x4c dinh va ménh dé
khong xéac dinh. Yéu t6 b6 nghia sau xuat hién véi tan xut nhidu nhat 1a cum gidi tir v6i 264 1an
chiém 18,56%. Cum gioi tur 1a loai bd nghia sau phé bién nhat trong tiéng Anh, nd gitp cung cép
thém thong tin vé danh tir chinh, vi du nhu: Customer satisfaction with firms’ products and services
(sw hai long ciia khdch hang véi cac san pham va dich vu ciia doanh nghiép), the cost of capital for
such firms in the future (chi phi von cho cdc doanh nghiép trong twong lai), incentives for firms to
expand their business operations (nhitng sy khich ¢ cac doanh nghiép mo rong hoat dong kinh
doanh).

Céc cum gidi tir bd nghia sau trong cac vi du trén c¢é vai trd cung cdp thém thong tin va giéi han
cac danh tir chinh. BS nghia phia sau co tin suat xuét hién nhiéu th hai 1a ménh dé khong xéac dinh
(non-finite clauses), chiém 1,26%. Ménh dé khong xac dinh bo nghia phia sau cho danh tir chinh ¢
vai trd ciing cip thém thong tin cho danh tir chinh, miéu ta hanh dong ciia danh tir chinh nhu: costs
related to warranties, complaints, and defective goods (cdac chi phi lién quan dén bao hanh, phdn
nan va hang héa bj 16i), new information and knowledge gained from international markets (nhung
théng tin va kién thirc cdp nhdt cé d‘u"o’c tir cdc thi truong quoc té), an important factor affecting the
firm’s investment policy (mét nhin t6 quan trong dnh hwéng dén chinh sich dau tw cia doanh
nghiép), firms choosing their export channels on the basis of their resources (cdc doanh nghiép lya
chon cdc kénh xudt khau dwa trén nguén lyc cua ho). O vi du thtr nhit va thir hai, ménh dé khong xac
dinh ¢ dang V-ed “related to warranties, complaints, and defective goods va gained from
international markets” hay con goi 1a ménh dé rat gon mang y nghia bi dong. Hai vi du v6i ménh dé
khong xac dinh c6 dang V-ing “affecting the firm’s investment policy va choosing their export
channels on the basis of their resources” mang y nghia chi dong, cung cép thém thong tin cho danh
tir chinh “factor” va miéu ta hoat dong chon lya cho danh tir chinh “firms”. Ménh dé xac dinh
(Finite clauses) dong vai trd 1a bd nghia sau cho danh tir chinh ¢ s6 lwong kha khiém t6n (1,05%):
those resources that are valuable, rare, and imperfectly imitable, the activities they need to carry
out in foreign markets, the home and host environment within which the firm operates. Cic ménh
dé xac dinh c6 thé dugc bit ddu bang “that, who, Which...”, hay c¢6 gioi tir ding trude nhu “within
which” hodc ¢ thé dai tir bi luge bé nhu & vi du thir hai. Cac ménh dé nay c6 chuc nang cung cép
thém thong tin dé 1am 16 hay xéac dinh cho danh tir chinh dimg trudc né.

5.2. Cac logi ngit danh tir

Trong céu triic cia ngit danh tir, ¢6 3 yéu té ciu thanh chinh gdm danh tir chinh (head), tir han
dinh (determiner) va bd nghia (modifier). Theo Greenbaum, c6 8 loai ciu triic ctia ngit danh tir (nhu
trinh bay ¢ phan co so 1i luan). Bang sau day cho thiy sb luong mdi loai cdu tric cta ngit danh tir
xuét hién trong cac bai tap chi kinh té thuong mai:

Bdng 5.2. Cac logi ngit danh tir

Stt Cac loai ngir danh tir S6 lwong Phin trim
1 Danh tir chinh 13 2,6
2 Tt han dinh + danh tir chinh 11 2,2
3 B6 nghia phia trude + danh tir chinh 105 20,92
4 Tir han dinh + B6 nghia phia trudc + danh tir chinh 71 14,14
5 Danh tir chinh + B nghia phia sau 39 7,76
6 Tur han dinh + danh tir chinh + Bo nghia phia sau 126 25,1
7 B6 nghia trude + Danh tir chinh + B nghia sau 39 7,76
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8 | Tur han dinh + B nghia trudc + danh tr chinh + B6 nghia sau 98 19,52

TONG 502 100

Tir bang trén c6 thé thdy rang, cdu triic ngit danh tir loai 6 ¢6 sy xut hién thudng xuyén nhat (Tir
han dinh + danh tir chinh + B nghia phia sau), c¢6 s6 lan xuét hién 1a 126. Dimg vi tri thir hai 1a loai
3 (B nghia phia trudc + danh tir chinh) véi s6 1an xuét hién 1a 105. Tiép theo 1a loai 8 (Tir han dinh
+ B6 nghia trude + danh tir chinh + B6 nghia sau) va 4 (T han dinh + B6 nghia phia trudc + danh tir
chinh). Céc loai khac chiém sb lugng it hon nhiéu gom loai 5 (Danh tir chinh + B nghia phia sau), 7
(B6 nghia trude + Danh tir chinh + B nghia sau) va 1 (Danh tir chinh) véi s6 1an xudt hién lan luot 13
39, 39 va 13). Ptng vi tri cudi cung 1a loai 2 (Tir han dinh + danh tir chinh) v6i 11 1an xudt hién.

Loai ngit danh tir ph bién nhat trong nghién ctru nay 14 loai 6 (Tl han dinh + danh tir chinh + B
nghia phia sau) voi 126 1an xuat hién, vi du: the value of the available data, the heart of a successful
digital transformation, a tool to evaluate sentimental stock-price movement, their presence in
international markets. Trong cac vi du trén cac tir han dinh la cac mao tur xac dinh “the” dung trudc
danh tur chinh “value” va “heart”, mao tu khong xac dinh “a” truéc danh tir chinh “fool” va tinh tir
sO hltu “their” trudc danh tu trung tdm “presence”. Cac tu han dinh nay déu 1 tir han dinh trung tim
(central determiners). Bé nghia sau cua cac danh tir chinh déu 1a cum gidi tur bét dau véi cac gioi tu
“of, to, in”.

Ngit danh tir xudt hién véi tin xuat nhidu thir hai trong ngit liéu dwoc thu thap 1 loai 3 (BS nghia
phia trude + danh tir chinh) nhu trong céc vi du: international markets, higher start-up costs, external
management practices, exporting firms, highly educated personnel, customer satisfaction. Céc tu bd
nghia phia trudc cia cdc danh tu chinh “market”, “costs”, “practices”, “firms” “personnel va
satisfaction” kha da dang gdm co cum tinh tir “international”, ngit danh tir “higher start — up,
external management, customer”, phan tu hién tai V-ing “exporting” va phan tor qua kho
“educated”.

Tiép theo 1a loai ngit danh tir thir 8 (Tir han dinh + B nghia truéc + danh tir chinh + B nghia
sau), vi du: the digital age in which the world enters, a competitive advantage as well as consolidated
earnings, three major types of technology, the chosen export channel that affects export performance.
Trong cac vi du trén tir han dinh dang vi tri dau ngtt danh tur gf‘)m mao tir xac dinh “the”, mao tir
khong xac dinh “a” va s dém “three”, tiép dén 1a bd nghia trude 1a cac cum tinh tir “digital,
competitive, major”. Pung sau danh tir chinh 1a cac bd nghia sau 1a ménh dé xac dinh “in which the
world enter hay that affects export performance” va cum gioi tu “of technology”.

Thir tu, loai nglt danh tir voi tan xuat 71 1an xuat hién 1a loai 4 (Tt han dinh + B6 nghia phia trudc
+ danh tur chinh): these foreign direct investments, the added value, these four export barriers, its
existing firm-specific resources, some research questions. Trong cac vi dy trén danh tir chinh dimg ¢
vi tri cudi cung, trude ching 1a bd nghia phia trudc gdm cac cum tinh tir “foreign direct, firm-
specific”, phan tr qua kht “added”, cum danh tir “export, research” va cac tr han dinh phong phu
nhu dai tir chi dinh “these”, mao tir xac dinh “the”, sb dém “four”, tinh tir s& hitu “its” va tur chi )
lugng “some”.

Hai loai ngit danh tir ¢c6 mirc d6 xuit hién ngang nhau vé6i 39 1an 1a loai 5 (Danh tir chinh + B
nghia phia sau) va loai 7 (B6 nghia trudc + Danh tir chinh + B nghia sau). Vi du loai 5: tasks or jobs
that involve the leadership processes required during digital transformation, firms with less growth
opportunities, attention from both public media and academics. Cac danh tir chinh trong vi du trén
khong c6 tir han dinh va bd nghia trudc, chiung ding vi tri dau ngit danh tir va theo sau boi cac bd
nghia sau 1a ménh dé xac dinh vé6i “that”, cum gidi tir voi “with” va “from”. Vi du loai 7: key
advantages of branding growth in hoteling industry, effective marketing campaigns for their target
audience, high customer satisfaction with digital services. Dbi voi ngit danh tir nay, danh tir chinh
dung gitra bd nghia trudc va bd nghia sau, bd nghia trude 1a cac cum tinh tir “key”” hay cac cum danh
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tir “effective marketing” va “high customer”, bd nghia sau 1a cic cum giéi tr “for the target
audience, with digital service, in hotel industry”.

Tiép theo, vi tri thir 6 12 loai 1 (danh tir chinh) v&i 13 1an xuat hién trong ngit liéu dugc thu thap:
China, reputation (danh tiéng), advemsmg (quang cao), intermediaries (trung gian), limitations (cdc
han ché). Ti cac vi du trén c6 thé thdy cac ngir danh tir loai 1 chi dugc céu tao béi mot danh tir chinh.
Céc danh tr chinh c6 thé 1a danh tir riéng nhu: “China”, danh tur dém duoc “limitations”, danh tir
khong dém dugc “advertising”.

Pung vi tri cubi cung 14 loai 2 (Tir han dinh + danh tir chinh) chi v&i 11 1an xuét hién trong ngit
liéu nghién ctru: only a few researchers, 200 million people, this argument, Our results.

Tir bang 5.2, ¢ thé thiy dugc 8 loai ngit danh tir xuit hién trong cac bai bao, tap chi kinh té va tan
xudt xuat hién cia chung. Theo Leech & Svatvik (1975), danh tir chinh (head) c6 thé di ciing nhiéu
hon mét bd nghia trudc, vi vay, mot ) ngit danh tr thudgc cung loai nhung c6 d6 dai khac nhau.
Nhiing ngit danh tor nhu a powerful brand”, a loyal and stable customer base, the main effect, the
following key export barriers thudc vé cing mot loai 4 (Tir han dinh + B nghia phia truc + danh tir
chinh) nhung c¢6 d6 dai khac nhau do yéu t6 bd nghia trudc quyét dinh. Tuong tu nhu vy, cac ngit
danh tir ciing thudc loai 8 (T han dinh + B6 nghia trudc + danh tir chinh + B nghia sau) nhung lai
¢6 d6 dai chénh léch nhau do hai yéu t6 bd nghia trudc va bd nghia sau tac dong: the export
behaviors of SMEs, the main problem of the study, both recent customer experiences and
expectations of the quality of a firm’s products and services, the economic development which can be
measured through quality of life and living standards.

Ngoai ra, bang 5.2 khong chi cho thdy tan xudt xuat hién ciia ngir danh tir trong cac bai béo, tap
chi kinh té thuong mai ma con chi ra do dai trung binh cta ngit danh tir. Tir bang 5.2 thiy rang 25,1%
nglt danh tor dugc c4u thanh boi “tr han dinh + danh tir chinh + B6 nghia phia sau”, xét trung binh
loai ngir danh tir nay gdm it nhat 4 tir nhu trong cac vi du sau: the level of investment, the use of
technology, a group of provinces. Ngoai ra, nhidu ngir danh tir nay bao gdm rat nhiéu tir do yéu té bd
nghia sau tdc dong nhu: the transformation of industrial economies into knowledge and information-
based service economies, the importance of human resources in explaining export channel strategies,
their products in international markets through an intermediary.

Viée sir dung cac ngir danh tir phire (complex noun phrases) trong cac bai bao nghién ctru, tap chi
kinh té thuong mai cho thay cac nguyén tic co ban trong viét nghién ctru déng trén tap chi, d6 1a can
su 16 rang va chinh xac, ddng thoi vin phong trang trong, dung tor mang tinh hoc thuat (vi du khong
du cac dong tir cum), lwa chon tir ngi¥, cum tir phil hop va cau triic cau hay cum tir da dang, chuan
X4c.

6. Két luan

Tir nhitng két qua nghién ciru trén, ¢6 thé thdy cac bai bao, nghién ctru dugc dang trén cac tap chi
kinh té thwong mai ¢6 uy tin Journal of economics and business, Journal of business economics and
management, va Business perspectives and research trong hai nam 2021 va 2022 st dung ca ngir
danh tir don (Basic Noun Phrases) va ngli danh tir phuc (Complex Noun Phrases). Tuy nhién, hon
mdt nira (300/502) ngit danh tir trong nghién ctru c6 dang phirc. Ngit danh tir khong chi dwoc céu tao
b1 danh tir chinh ma n6 con di kém véi cac thanh phé‘m khéc nhu tir han dinh, bd nghia trudc va bd
nghia sau. Danh tir chinh duoc cAu tao & 3 dang: danh tur dém duoc, danh tur riéng, danh tir khong
dém dugec. Nhiing tir han dinh trong ngit danh tir c6 cac loai sau: mao tr xac dinh, mao tir khong xac
dinh, tinh tir s& hiru, sb thir tu, sb dém, dai tir chi s6 Iwgng va dai tir chi dinh. B6 nghia phia trudc cia
ngit danh tir gdm c6 3 yéu t: cum tinh tir, cum danh tir, phan tir hién tai dudi -ing va phan tir qua khir
dudi -ed. Cubi cung la bd nghia phia sau cua ngilt danh tir, ching c6 cac dang nhu cym gidi tir, ménh
dé xac dinh va ménh dé khong xéc dinh.

Trong céc bai bao, nghién ctru trén tap chi kinh té, ngit danh tir ¢6 tin xuat xudt hién nhiéu nhat 1a
loai 6 (Tir han dinh + danh tir chinh + B nghia phia sau) va ngit danh tir xudt hién it nhat 1a loai 2
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(Ttr han dinh + danh tir chinh). Vi vay, do dai trung binh ctia danh tir duoc xac dinh, phan 16n cac
ngit danh tir c6 dang phtrc nén ching bao gdm it nhét 4 tir, nhiéu danh tir khac dai do phu thudc vao
céc yéu td bd nghia trude va bd nghia sau.

D6 dai trung binh ctia ngit danh tir trong nghién ctru nay cho thiy cic nguyén tic co ban trong viét
nghién clru, bai bao mang tinh hoc thuat cao d6 1a ré rang, chinh xac va da dang vé cu trac cum tir
va cAu trac cau. Thong qua cac ngit danh tir ¢ tinh chit rd rang, chinh xac, ciu trac da dang va ngdn
ngit mang tinh hoc thuat, cic bai nghién ctru s& d& dugc phé duyét dé ding bai.
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A study on features of English noun phrases
(based on business and trade journal articles)

Abstract: Noun phrases play an important role and appear in almost every English sentence.
Therefore, understanding the meaning of the nouns phrase in a sentence will make it easier to
understand the content and the meaning of the sentence. However, English noun phrase structures are
quite complicated including many constituents and levels, especially noun phrases used in highly
academic economic and business articles. In this article, the author aims to analyze and identify the
elements constituting noun phrases in economic and business journals, determine the type of noun
phrases commonly used in the articles and the average length of these noun phrases.

Key words: noun phrases; nouns; articles; business; economic; journals.



